INTERNATIONAL
WUSHU FEDERATION

IWUF Visual Identity System Guidelines



IWUF Visual Identity System Guidelines
Basic part




IWUF Visual Identity System Guidelines
Basic part

Logo Introduction

The logo is a brand’s most frequently used
visual symbol and the core element of its visual
identity, the essence of a brand’ s image.

This manual provides the most standard form
of the logo, and is also intended as the main ref-
erence for logo usage and fidelity. When using
the logo, please select the appropriate elec-
tronic version from this guide for download,
and never redraw the logo.

Logo Inspiration

With member federations from over 150 coun-
tries (regions) in five continents, the IWUF pro-
motes and develops wushu in all its forms
worldwide. Through the logo’ s graphic ele-
ments and standardized colors, we aim to em-
phasize the “international” in “International
Wushu Federation”.

The Chinese character "wu" in the center of the
earth symbolizes wushu’ s development, origi-
nating from China and spreading across the
world. The olive branch, a visual symbol of
peace, expresses the IWUF s ideals of peace
through wushu. The circles composing the
middle of the logo symbolize the unity of
wushu fans worldwide, demonstrating
wushu’ s global power and presence.

The standard colors of "ocean blue" and
"maple red" bring out both the dynamic and
static natures of the "wu'.
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Logo Inking

If logo colors cannot be used
due to restricted availability,
the logo colors shall be formu-
lated to ensure the unified and
accurate representation of
brand images. Please observe
and follow the specifications in
this document. Never redraw
the logo, and always use the
appropriate electronic file
template.
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If logo colors cannot be used due

to restricted availability, the logo
colors shall be formulated to
ensure the unified and accurate
representation of brand images.
Please observe and follow the
specifications in this document.
Never redraw the logo, and
always use the appropriate elec-
tronic file template.
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As the logo is awhole, in orderto
ensure brand logo and identity
consistency the shape, structure
and proportion shall not be al-
tered for use. This document
provides the standards for the
logo structure and shows the
correct proportion of the logo.
Never redraw the logo, and
always use the appropriate elec-
tronic file template.

6X

X

| X is a standard unit

6X
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FUREIK Extralight
BIREIK Light
FUREE Normal
BUREMK Regular
BREEK Medium
BERF Bold
BRERS Heavy

INTERNATIONAL
WUSHU FEDERATION

WUSRU [FE

INTTERINZATIORIAL

=DERAIMORN]

Logo’ s English Font

The IWUF logo’ s English font is
an exclusive design of which the
font, word width, word height
and word spacing are all careful-
ly designed, and may not be
changed in any way during use.
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FUREIK Extralight
BUREIK Light
BUREE Normal
BUREK Regular
BREE(E Medium
FBERZ Bold
BRERIS Heavy

E PR NEX &

Logo’ s Chinese Font

The IWUF logo’ s Chinese font is
an exclusive design of which the
font, word width, word height
and word spacing are all careful-
ly designed, and may not be
changed in any way during use.



IWUF Visual Identity System Guidelines
Basic part

C:100
M: 90
Y. 17
K:20

SRS
— N 0o
N

082b72

C:10 m

M:98 ——————

Y: 70

R: 215
G: 21
B: 59

d7153b

Logo Color

Besides shape, color is the
most important design ele-
ment that strengthens the
visual identity. Because color
standards are integral to form-
ing a brand’ s visual impres-
sion, brand colors must be
used consistently.

A colors appearance may
change slightly under different
lighting conditions or with dif-
ferent materials, so this
guide’ s color sample bench-
mark should be used and
viewed under conditions with
sufficient natural light. The
colors shall not be changed ca-
sually.
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Logo Usage

There is no fixed size for the
logo. It may be altered based
on space, aesthetics, function-
ality and visibility.

The minimum print size width
of the International Wushu
Federation's solo logo is
20mm and the minimum dis-
play size width is 100px. When
combined with other logos the
IWUF’ s logo size should be of
an appropriate ratio com-
pared to the other logos.
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X

6X

= X<10mm/50px

X

6X

1 X=10mm/50px

6X

Logo Visual Standards

There is no fixed size for the
logo. It may be altered based
on space, aesthetics, func-
tionality and visibility. Any al-
terations to the IWUF logo
must retain visual consisten-
cy, and fine-tuning of the in-
ternal graphics is acceptable
only if there is visual consis-
tency.

Select different versions of
the logo according to the size
limit of the icon.
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oX

oX

Logo Inviolable Areas

To ensure that the logo can be
clearly identified in all usage
contexts, a certain inviolable
area should be reserved
around the logo. This area is
the minimum distance from
other design elements or text
content at which the logo
should be kept when used in
order to ensure the integrity
and readability of the logo.
When the logo is scaled, the
size of the inviolable area shall
be scaled proportionally.
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Horizontal Positioning of Logo in Relation to English Text
Basic part

The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
for combining the logo and text.
Never redraw the logo, and always

use the appropriate electronic file
template.

8Xx 7X

1x

INTERNATIONAL WUSHU FEDERATION
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Vertical Positioning of Logo in Relation to English Text
Basic part

The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
for combining the logo and text.
Never redraw the logo, and always
8x use the appropriate electronic file
template.

8X

L)X

NTERNATIONAL WUSHU FEDERATIO INTERNATIONAL WUSHU FEDERATION
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The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
8X 2X 22X for combining the logo and text.
Never redraw the logo, and always
use the appropriate electronic file

L WUSHS template.
%‘ 7 <<‘
V. . ’a&

IRRARBRSE =

B RRABRS S




IWUF Visual Identity System Guidelines Vertical Positioning of Logo in Relation to Chinese Text
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The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
for combining the logo and text.

Never redraw the logo, and always
8X use the appropriate electronic file
template.
/ﬁLWJSHg\;\
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The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.

This guide provides the standard
8X 2X 22X for combining the logo and text.

Never redraw the logo, and always
use the appropriate electronic file
L QLWUSH template.
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The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
for combining the logo and text.

8x Never redraw the logo, and always

use the appropriate electronic file
template.

8X

1x
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NTERNATIONAL WUSHU INTERNATIONAL WUSHU FEDERATION




IWUF Visual Identity System Guidelines

Incorrect Logo Usage
Basic part

The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
for combining the logo and text.
Never redraw the logo, and always

use the appropriate electronic file
template.

Fonts may not be altered Content may not be altered IWUF logo elements may not  IWUF logo design may not be altered
be changed at will
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Incorrect Logo Usage
Basic part

The combination of logo and
name should be fixed, and its
shape, structure and proportion
shall not be changed during use.
This guide provides the standard
for combining the logo and text.
Never redraw the logo, and always

use the appropriate electronic file
template.

IWUF logo colors may not be altered No special effects may be added If the background and IWUF logo colors are similar IWUF logo may not be placed

IWUF logo may not be placed over a chaotic background
or contrast sharply, a border must be added over a complex background
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X

6X | EI

X | L L

X | 12X X

IWUF logo maximum proportion specifications

X X

6X

X | § I

IWUF logo minimum proportion specifications

IWUF and IWUF Global Partner Joint Logo Usage

The joint logo is important to ensure that
sponsors rights and interests are met.
Global Partners’ logos should be arranged
to fill the space available within the speci-
fied range.

Details: If the length:width ratio of the logo
is less than or equal to 1.5:1, the minimum
scale specification shall be adopted; if the
length:width ratio of the logo is greater than
1.5:1, the maximum scale specification
shall be adopted.

The official title of "Global Partner" and/or
the Chinese title "£EKSENF" can be
added according to the usage context, envi-
ronment, space, and purpose.
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IWUF Global Partner IWUF Global Partner
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Basic part o o
The joint logo is important to ensure that

sponsors rights and interests are met.

X1 1 X Global Partners’ logos should be arranged
' L to fill the space available within the speci-
fied range.
6X Details: If the length:width ratio of the logo
is less than or equal to 1.5:1, the minimum
scale specification shall be adopted; if the
T x length:width ratio of the logo is greater
T Fo-ee Ty than 1.5:1, the maximum scale specifica-
I P tion shall be adopted.
X 6X XX 12X X
IWUE | maximum or tion ification The official title of "Global Sponsor"
0g0 Maximum proportion specirications and/or the Chinese title "€k EBIE" can
: — : be added according to the usage context,
Kl o || X environment, space, and purpose.
6X
o> i EFERRERSIERE |
X . . . . E X

X 6X X X 6X X
IWUF logo minimum proportion specifications



IWUF Visual Identity System Guidelines IWUF and IWUF Global Sponsor Joint Logo Usaget
Basic part

E AR S22 IXTEEIE

[

IWUF Global Sponsor

RIS S 2K EARE

IWUF Global Sponsor
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Basic part . .
The joint logo is important to

ensure that sponsors’ rights and
Interests are met. Usage must
adhere to the logo rights and
guidelines.

The official title of "Global Suppli-
A er" and/orthe Chinesetitle" & Bk
{# 7 & " canbeadded according
to the usage context, environ-
ment, space, and purpose.

oX

h EFRARBESS WUF Global Supplier
| IR

X

X oX X
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Applications Part 1: Competition Arena Usage
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Combined Sponsor Logo Arrangement Guidelines

Rights and Interests Based on Differing Sponsorship Levels

If the number of sponsorsis <5, the level’ s relative area shall be lowered to 80%.
That is, the maximum length and width of the logo(s) outer frame shall be 80% of the Sponsorship Level above it.

2X
Level 1 Sponsor

[

1.6X | 1.48X

Level 2 Sponsor Level 3 Sponsor

If the number of sponsorsis =5, the level’ s relative area shall be lowered to 90%.
That is, the maximum length and width of the logo(s) outer frame shall be 90% of the Sponsorship Level above it.

-l - .-

2X

1.8X

Level 1 Sponsor Level 2 Sponsor

Official Partner

Official Sponsor Official Supplier

Arrangement Guidelines 1

Global Partner

Global Sponsor Global Supplier

1.62X 1.458X

Level 3 Sponsor Level 4 Sponsor

Official Partner

o129k [N o.cso:x

1.3122X

Level 5 Sponsor

This section shows the recommenda-
tions for the arrangement logic of
sponsor logos. The order, quantity
and size of the logos shall be ar-
ranged according to the specific
event’ s actual requirements to
ensure appropriate business rights
and interests.

Official Sponsor Official Supplier

Global Partner

Global Sponsor

Global Supplier

Arrangement Guidelines 2
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Standard Opening and Closing Ceremonies Background Board Guidelines
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This section shows the opening and closing ceremony backgrounds specifications. Please
make reasonable adjustments according to the specificevent’ s actual requirements to

ensure appropriate business rights and interests, as well as preserving the intended pre-
sentation effect.

In making the background board, event designers should take into account such factors
as participants’ and personnel’ s height in relationship to cameras’ positions and angles.

IWUF Logo  Nominal Organizer Logo

XX XX Eve N t T i t le Organizing Party Logo

Event Subtitle Event Subtitle Event Subtitle

Background Theme Copy

Event Logot Title Sponsor

(Combination Appearance Guideli nes)

IWUF Sponsor Event Sponsort Organizer Event Sponsor

Global Partner Global Sponsor Global Supplier Official Partner Official Sponsor

Official Supplier First-Level Sponsor Second-Level Sponsor Third--Level Sponsor

Nominal Organizer:XXXX XXXX XXXX Organizing Party:XXXX XXXX XXXX

According to different usage scenarios, sponsors are granted priority for event advertising resources (logo placement, size, etc.)
according to the following hierarchy: 1. Event Sponsors 2. IWUF Sponsors 3. Event Host Sponsors

Proportion Descriptions: The logos of the competition and title sponsor are “first level” sizes, with the logos of the INUF, organizers and co-organizers as “second level.”

The areas of each successive level decrease by 80%.
Please refer to "Combined Sponsor Logo Arrangement Guidelines" as well as the actual event situation in order to account for sponsor rights and interests.
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2nd

Event Logo  Title Sponsor

(standard for combined presentation)

3rd

Podium Usage Guidelines

This section presents guidelines for logo
usage on competition podiums. The
podium is largely intended to provide
maximum exposure for the event logo,
and there are no hard-and-fast design
rules. Logos should be used according to
standard norms, and the overall design
should be visually appealing.
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Application part

This section shows the interview backgrounds specifi-
cations. Please make reasonable adjustments accord-

. . ing to the specific event’ s actual requirements to

Event LogoTitle Sponsor ensure appropriate business rights and interests. The

Combination Appearance Gu idelines)

xxXxX Event Title example images provided are for illustration purposes
Event SubtitleEvent SubtitleEvent Subtitle only.

When designing the interview background board, if
the main visual background is too complex, the back-
ground graphics can be added according to the re-
quirements of the competition, and the background
color of the graphics can be adjusted according to the
standards for logo usage against a white background.

In making the background board, event designers
should take into account such factors as participants’
and personnel’ s heightin relationship to cameras’
positions and angles.

Sponsor Logo Display Area

The location and number of logo/advertisement
Sponsorship Level Proportion Calculation Method placements for sponsors of each level are set propor-
tionally according to the standards below. This refer-
ence standard is for illustrative purposes only, and is
intended to facilitate an understanding of the sponsor
50% 50% hierarchy and arrangement. Actual event situations
may vary according to sponsorships and/or financial
arrangements.

Event Sponsor IWUF Sponsor
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This section shows the knife flag usage
specifications. Please make reasonable
adjustments according to the specific
event’ sactual requirements to ensure
appropriate business rights and inter-

ests.
Recommended Sponsor Please select the location of the Spon-
System Placement Area . .
Center-aligned Placement sorlogo” s placementaccording tothe

actual location and placement height,
and to avoid obscuring any of the main
visual images.

Placement Guidelines

English lettering and numbers
on knife flags or roadside flags
should be rotated clockwise 90°.
Chinese lettering may be printed
horizontally or vertically accord-
ing to actual needs.

Recommended Sponsor

System Placement Area .
Ce%ter—aligned Placement Itis suggested that the sponsor-

ship logos be center-aligned.
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Event Ticket Usage Guidelines

This section shows guidelines for the usage of logos on
tickets. Please make reasonable adjustments according to
the specificevent’ s actual requirements to ensure appro-
priate business rights and interests.

The examples provided are for illustration purposes only
and are not for direct use. Please design according to the
actual event situation.

IWUF Logo Nominal Organizer Logo

Event Logot

(Combination Appearance

Title Sponsor

Guideli nes)

xxxXx Event Title

Event Subtitle Event Subtitle Event Subtitle

Background Theme Copy

Ticket Information

Organizing Party Logo

Recommended Sponsor Logo Area

VVoucher
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This section shows guidelines for the
usage of logos on posters. Please
make reasonable adjustments ac-
cording to the specificevent’ sactual
requirements to ensure appropriate
business rights and interests.

The examples provided are for illus-
tration purposes only and are not for
direct use. Please design according to
the actual event situation.

VI Are Vi Area

VI Areat

Recommended Sponsor Logo Area

I 0 1H Regular Poster I 01H Regular Poster I 0 1H VI Area

— —— —

0.1H 0.1H 0.1H
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----------------------------------------------------------------------------------------------------- __0,25H
VI Areat viAreat
_ [0.1H
[0.1H .

— Regular Online Advertisement

Online Advertisement Usage Guidelines

This section shows guidelines for the usage of logos on online
advertisements. Please make reasonable adjustments accord-
ing to the specificevent’ sactual requirements to ensure ap-
propriate business rights and interests.

The examples provided are for illustration purposes only and
are not for direct use. Please design according to the actual
event situation.

0.25H

[ 0.1H

1

0.1H
Event Online Advertisement
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World Junior
Wushu Championships
Suggested colors




World Taljiquan
Championships
Suggested colors




m

& World Wushu
INTERNATIONAL WUSHU FEDERATION C h a m p i O n S h i pS

World Wushu
Championships
Suggested colors

First held in 1991, the WWC features
the highest competitive level within the sport of wushu. ,




m

Sanda World Cup

INTERNATIONAL WUSHU FEDERATION

First held in 2002, the SWC takes place
biennially and features the top-placing sanda athletes from the previous World Wushu Championships.

Sanda

World Cup
Suggeste

d colors




m

World Kungfu
Championships

World Kungfu
Championships
Suggested colors

- Qo k27 32
First held in 2004, the WKFC takes place biennially and J
features thousands of competitors in all age groups competing in a wide variety of events. -
L)
L




Taolu
World Cup

Suggested colors
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Envelope Usage Guidelines

This section shows guidelines for the
usage of logos on envelopes, which
have been strictly defined and of
which the shape, structure and pro-
portions may not be changed.

Never redraw the logo, and always
use the appropriate electronic file
template.

0 Brand Identity

g @ Company Information

IIIIII
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This section shows guidelines for the
usage of logos on letter paper, which
have been strictly defined and of which
the shape, structure and proportions

e may not be changed.
******************************************************************************************************************* o Never redraw the logo, and always use

the appropriate electronic file template.

Text area

@ Brand Identity

® Company Information

.

29.7
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This section shows guidelines for the
usage of logos on letter paper, which
have been strictly defined and of which
the shape, structure and proportions
may not be changed.

Never redraw the logo, and always use
the appropriate electronic file template.

XI55 1D:123
Department N a m e
Position Department
ID Position
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Folder Usage Guidelines
Application part

This section shows guidelines for the
usage of logos on folders, which have
been strictly defined and of which the
shape, structure and proportions
may not be changed.

Never redraw the logo, and always
use the appropriate electronic file
template.

2,

””””” INTERNATIONAL ' Web:www.iwuforg 1 U P g s e  a e 1 08
'WUSHU FEDERATION ' Emai: iwuf@iwuf.org
'LAUSANNE i BEIJING
‘Avenue de Rhodanie58, ' 9 Huaweili, Chaoyang District,
11007 Lausanne, Switzerland 100021 Beijing, China
Tel: +41 21 312 2583 i Tel: +86 10 8777 4492

,,,,,,,, Fax:+41213122587 . Fax:+861059620989 |

—

220 - - 90 -
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FAIEYIK

212.4px

INTERNATIONAL W U5H U FEDERATION

T A KA T

Email Signature Usage Guidelines

17.6pX

This section shows guidelines for
theusage of logos on Email Signa-
ture, whichhave been strictly de-
fined and of whichthe shape,
structure and proportionsmay not
be changed.

Never redraw the logo, and
always usethe appropriate elec-
tronic file template.
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This section shows guidelines for
the usage of logos on Fax Cover
Format, which have been strictly
defined and of which the shape,
structure and proportions may
0.07X not be changed.
88?& Never redraw the logo, and
FAX always use the appropriate elec-
oot O Forfeie 0 Plese ammert 0 Plsse el tronic file template.

[Name(s)] [Start text here.]

\\\\\\\\\\\\\

Lausanne Office
Avenue de Rhodanie 58, Lausanne, Switzerland 1007

9 Huaweili, Chaoyang District, Beijing, China 100021

Lausanne Office

Beijing Office
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D | ] D 6 X
u NTERNATIONAL USHU FEDERATION
D n O I X
FROM  COMPANY FROM  International Wushu Federation
[Ad lr Lausanne Office
Avenue de Rhodanie 58,
aaaaaaaaaaaaaaaaaaaaaaaa
9 Huaweili, Chaoyang District,
Beijing, China 100021
Tel [Telephone ] Tel  LausanneOffice
Fax [Fax] Fax [Fax]
Email [Email] Email  iwuiGiwuforg
Web
Remark  [Remark ]
Fee [Fee]
eeeeeeeeeeeeeeeeeeeeeeeeeeee ):
[ text ]
Please be informed that payment should be made via cable to the following account:
[ text ]
Your prompt payment is greatly appreciated.
O [ ] O I X

0.06X

Invoice Format Usage Guidelines

This section shows guidelines for
the usage of logos onlnvoice
Format, which have been strictly
defined and of which the shape,
structure and proportions may
not be changed.

Never redraw the logo, and
always use the appropriate elec-
tronic file template.
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This section shows guidelines for
the usage of logos on letter paper,
which have been strictly defined
and of which the shape, structure
and proportions may not be

changed.
0.07X 0.07X
Never redraw the logo, and
0.07X always use the appropriate elec-
0.06X tronic file template.
0.04X

WORD . WORD
COVER TITLE s COVER TITLE

0.07X
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0.05X

0.06X

NNNNNNNNNNNNNNNNNNNNNNNNNNNN

¥
fLEARTBON
B % B
AR b
& &
S
Lo

0.5X

Invitation Card Format Usage Guidelines

This section shows guidelines for
the usage of logos on Invitation
Card Format, which have been
strictly defined and of which the
shape, structure and proportions
may not be changed.

Never redraw the logo, and
always use the appropriate elec-
tronic file template.



IWUF Visual Identity System Guidelines Visitor’ s Card Format Usage Guidelines
Application part

This section shows guidelines for
the usage of logos on Visitor' s
Card Format, which have been
strictly defined and of which the

shape, structure and proportions
may not be changed.
0.08X
0 08X Never redraw the logo, and
' always use the appropriate elec-
0.04X tronic file template.

VISITOR’S
CARD

VISITOR'S )
CARD

0.09X

0.06X
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This section shows guidelines for
the usage of logos on Memo Pad
Format, which have been strictly
defined and of which the shape,
structure and proportions may
not be changed.

0.13X Never redraw the logo, and

always use the appropriate elec-

tronic file template.

0.09X
0.05X

0.07X
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